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FASTENER FOCUS
is a special magazine-
in-a-magazine section 
directed to the distribu-
tion, OEM and end-user 
segments of the fas-
tener industry featured 
in all issues.

EarnEst MachinE Products co.
12502 Plaza Dr.
Cleveland, OH 44130 USA
Tel: +1 216 362 1100
Toll Free: +1 800 EARNEST
Fax: 866 852 0353
Email: sales@earnestmachine.com
Website: www.earnestmachine.com

MISSION STATEMENT:
“It is the Mission of Earnest Machine 
Products Company to develop our 
personnel, financial, and professional 
resources to the betterment ofour cus-
tomer’ expectations.
“We are committed to continuous im-
provement encompassing the quality 
guidelines of ISO 9001:2000 standards 
in all aspects of our business. We are 
further committed to supplying our 
customers with quality goods and 
services, and our employees with a 
dynamic environment for personal 
development.”

COMPANY HISTORY:
Paul Earnest Zehnder founded Ear-
nest Machine Products Company in 
1948. An opportunity was presented 
to buy surplus war bolts and sell them 
to the construction market. Soon 
after the two-car garage became the 
warehouse and the family became the 
employees.
Today, 57 years later, Earnest Machine 
is an international supplier of over 
35,000 different industrial fasteners. 
Instead of the garage, Earnest operates 
a network of USA-based distribution 
centers servicing North and South 
America. The company is still owned 
and operated by the Zehnder family.

PRODUCT LINE:
Our product line is growing to meet 
the needs of our core customers. Here 
is a brief overview of our line: 
Bolts: Plow bolts, track shoe bolts, 
scraper bolts, shaker screen bolts, 
bucket-tooth bolts, carriage bolts, 
Jhook bolts, ribbed neck carriage bolts, 
tap bolts, flange, and square head. 
Cap Screws: Hex head, socket head, 
button head, flat head and 12 points. 
Self Locking Bolts & Screws: Saddle  

bolts, heavy hex structural bolts, 
square head machine bolts, and tap 
bolts.
Nuts: Finished hex nuts, hex jam nuts, 
heavy hex nuts, heavy hex jam nuts, 
heavy full hex nuts, all metal lock 
nuts, 2-way center style lock nuts, 
flange hex nuts, serrated hex flange 
nuts, Nylon insert hex lock nuts, hex 
coupling nuts, hex hi-nuts, hex thick 
slotted nuts, hexheavy slotted nuts, 
hex slotted jam nuts, square nuts and 
left hand styles.
Washers: Helical spring lock wash-
ers (light, regular and heavy), USS 
flat wrought and thorough hardened 
washers, SAE flat, through hardened, 
hardened-round structural and hard-
ened beveled washers.
Threaded Rod: Low carbon steel, and 
ASTM and A-193 alloy steel.
Cotter Pins: Extended prong chisel 
point.

QUALITY ASSURANCE:
Earnest has been a leader in quality 
assurance since 1963. Throughout 
the years, and at a sizeable invest-
ment, we’ve added a variety of new 
testing equipment in order to meet all 
relevant industry specs and require-
ments. This investment in people and 
equipment has paid off exponentially 
as Earnest’s in-house testing lab has 
received full lab accreditation from the 
American Association for Laboratory 
Accreditation and is making an im-
portant contribution to the company’s 
growth while setting us apart from our 
competition.
Our testing includes:

• Spectrographic Analysis
• Microhardness Testing
• Contour Tracing
• Magnetic Particle Inspection
• Dimensional Metrology

• Proof Load Tensile Testing (up to 
400,000 lbs.)

• Salt Spray (Fog) Testing
• New Surf Test ISO 9001:2000

For as intent as we are on supplying 
the highest quality product, a growing 
number of fastener users insist on ISO 
certification— and rightly so. We are 
proud to be ISO 9001:2000 registered 
and welcome this “third party” ap-
proval of the Earnest quality assurance 
system.
Our cont inual ly  renewed ISO 
9001:2000 registration, in-house test-
ing lab, state-of-the-art computerized 
system for inventory control, order 
processing and product traceability 
are evidentiary of our client service 
mindset.

CUSTOMER SERVICES:
Earnest is focused on growing our busi-
ness and increasing our capabilities in 
the interest of serving our customers 
more effectively, efficiently and in an 
all-together broader sense. We believe 
that the best way to serve our custom-
ers is to have customer service the core 
focus of all that we do.
Looking forward, we have some very 
exciting changes happening at Earnest 
over the next few months. In conjunc-
tion with our continued dedication to 
supplying the highest quality parts 
and providing our customers with re-
nowned engineering, application and 
testing faculties— we’re confident that 
our clientele who have come to rely on 
us as the place to go for hard to find 
and high quality parts— will turn to us 
to fill orders of any size and scope.

SALES OFFICES:
For all sales inquires:
Tel: 1-800-EARNEST
E-Mail: sales@earnestmachine.com
Web Site: www.earnestmachine.com

COMPANY PROFILES
August 2010 issue.
Full and half page 
advertisers receive 
a complimentary 
Company Profile in a 
special bound section 
of the August issue.

Spotlight On Packaging & Labeling
by Michael McNulty, Editor, Fastener Technology International
www.fastenertech.com

My son just had a birthday, so I was recently reminded 
of how I do not like to take things out of their packages. 
Nevertheless, I do like packaging and labeling systems 
and the technology and creativity behind their opera-
tion. I also like to watch fastener packaging systems and 
processes in action. 
Even though the basic concepts of packaging remain 
pretty constant, interesting technological improvements 
are taking place in terms of vastly improved control 
systems, increased accuracy and speed, short-run ca-
pability, the use of recyclable materials, higher levels of 
automation and sophisticated labeling operations.
Additional trends for packaging and labeling include 
greater durability, improved accuracy, faster change-
overs, more attention to ergonomics, more powerful 
software, 3D imaging, multi-head operation and the in-
tegration of inspecting operations with the packaging.
Packages and packaging are an important part of the 
finished product, and they contribute to the final part 
quality, performance and usability. Labels are just as 
critical in terms of proper identification, traceability and 
transfer of information. In my opinion, a good package 
or label should be durable, simple in design and easy 
to use. Other important issues include good visibility, 
proper handling of the packaged product, a good bal-
ance between price and performance and accuracy.
The packaging and labeling field is pretty broad, and it 
serves all types of industries including hardware, food, 
medical supplies, plastic parts, furniture kits, toy kits, 
household products and more. Fortunately for people 
in the fastener industry, there are many companies 
that dedicate their business or parts of it to serving the 
packaging and labeling needs of manufacturers and 
distributors of fasteners. These companies offer manual, 
semiautomatic and automatic packaging and labeling 
systems and devices specific to fastener industry re-
quirements and demands.
Fastener packaging systems do more than just package 
fasteners. They accurately count, weigh, meter and even 
inspect precise amounts of the finished product before  
filling the specified package with the correct amount of 
parts, sealing the package, printing and affixing a label 
and stacking the packages on a pallet or in larger pack-
ages. The options are almost endless, depending on the 
application, the customer and the end use. 
Common packages include kegs, cans, bin containers, 
boxes, cartons, bags, blister packs, etc., and quantities 
can range from just a few parts to hundreds or thousands 
of fasteners. 
Equipment used in packaging systems includes bin 
dumpers, hoppers, feeders, counters, weighers, con-
veyors, box erectors, bag makers, scanners, sealing 
devices, labelers, printers, palletizers, robots and line 
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ISO Sorting and Packaging Co.
2465 23 Mile Rd.

Shelby Township, MI 48316  USA
Tel: +1 586 323 9000
Fax: +1 586 323 3100

Web Site: www.isosorting.com
E-Mail: info@isosorting.com.com

Barbarotto Int’l. Machinery
3311 Royal Ave.

Oceanside, NY 11572  USA
Toll Free: +1 888 988 8733 • Tel: +1 516 594 1300

Web Site: www.Barbarottomachinery.com
Videx Machine Engineering NA

P.O.B. 260 • Yahud 56100, Israel
Tel: +972 3 5364801

Web Site: www.videx.co.il

General Inspection
10585 Enterprise Drive
Davisburg, MI 48350
Tel: +1 248 625 0529
Fax: +1 248 625 0789

E-Mail: inforeg@geninsp.com
Web Site: www.geninsp.com

SPOTLIGHTS
Staff written articles on 
a selected product(s) 
or trade show(s). 
Each advertiser of 
the selected topic will 
receive a free Spotlight 
Ad including contact 
information and logo.

Fastener
Focus

October 2007
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ADVERTISING RATES2010
AD SIZE DIMENSIONS 1X 3X 6X 9X 12X

FULL PAGE  7″ x 10″   $2170  $2130  $2015  $1980  $1805

2/3 PAGE  4.5″ x 10″   $1800  $1770  $1685  $1655  $1525

1/2 PAGE ISLAND* 4.5″ x 7.5″  $1560  $1495  $1410  $1335  $1250

1/2 PAGE  see specs  $1380  $1335  $1250  $1160  $1130

1/3 PAGE  see specs  $1130  $1085  $1005  $965  $890

1/4 PAGE  3.375″ x 4.875″  $920  $880  $845  $795  $640

1/6 PAGE  see specs  $605  $590  $565  $530  $490

Reach the Fastener Industry with the Leading Publication!

• Black and one standard AAAA (red, blue, yellow or green), 
  extra per page or less.............................................................$300

• Black and one matched color (other than metallic),
  extra per page or less.............................................................$390

• Black and one metallic color,
  extra per page or less.............................................................$445

• 4-Color Process, 
  extra per page or less............................................................$940

• 4-Color Process,
  extra per spread....................................................................$1465

Your insertions in Fastener Technology International will apply 
toward your frequency in the Wire and Cable Technology 
International magazine, Wire Forming Technology International 
magazine, Wire & Cable Technology International Buyers’ Guide 
and the Fastener Technology International Buyers’ Guide.

10% premium over black and white rate earned.

Rates include 4-Color Process. Non-Cancelable

FRONT COVER NOT SOLD
Inside Front Cover...................................................................$3730

Inside Back Cover....................................................................$3610

Back Cover...............................................................................$3895

* Only ad on page
All rates, US$, per insertion

•  Preferred advertising material is a high resolution PDF. 

•  All graphics must be a minimum of 300 dpi. 

•  Color should be prepared as CMYK.

•  When designing material, please incorporate the bleed      
   dimensions as supplied under the mechanical specifications.

•  Material may be submitted on CD-ROM or via email.

www.fastenertech.com



MECHANICAL SPECIFICATIONS2010

Full Page 2/3 Page 1/2 Page
Horizontal

1/2 Page
Vertical

1/2 Page
Island

1/3 Page
Square

1/3 Page
Vertical

1/4 Page
Vertical

1/6 Page
Horizontal

1/6 Page
Vertical

SPACE UNITS  WIDTH & DEPTH WIDTH & DEPTH
          (inches)           (mm)
Full Page            7 x 10         178 x 254

2/3 Page          4.5 x 10                      114 x 254

Horizontal         7 x 4.875                      178 X 124

1/2 Page Vertical        3.375 x 9.75                       86 x 248

1/3 Page Vertical         2.1875 x 10                       56 x 254

1/3 Page Square         4.5 x 4.875                      114 x 124
1/4 Page Vertical       3.375 x 4.875                       86 x 124

1/6 Page Vertical      2.1875 x 4.875                       56 x 1241/2 Page 

1/6 Page Horizontal       4.5 x 2.3125                       114 x 59

1/2 Page Island           4.5 x 7.5         114 x 190

TIPS
For file construction

All our publications are using computer-to-plate 
technology.

Mechanical specifications are the same for Wire & 
Cable Technology International, Fastener Technology 
International and Wire Forming Technology International 
magazines.

pPress ready PDF’s are preferred, 300 dpi.

pCreate files in Adobe PageMaker, InDesign or 
Illustrator.

pGraphic files saved as TIFF, JPEG or EPS are 
preferred.

pMicrosoft Word, Publisher and Powerpoint files 
are not acceptable.

pFiles may be emailed or sent via CD. 

pTrim size is 8″ x 10.75″.

pCreate the advertisement to match the page size 
of the publication (8″ x 10.75″) without the need 
to reduce or enlarge the file.

pMake sure that any element that bleeds is large   
enough to accommodate the bleed.

pIf ad bleeds, extend bleeds out 0.125″ on all   
sides.

pDo not run critical copy too close to trim area.

pAll raster images should have a minimum    
resolution of at least 300 dpi.

pUse Adobe InDesign or Illustrator instead of   
Photoshop to set large quantities of text.

pConvert all fonts to outlines, including those in  
imported graphics, especially if using a TrueType 
font.

pCreate the file in CMYK before saving.

BLEED ADS
When preparing bleed ads, all type and portions of illustrations that are not to be trimmed off 
should be at least 1/4″ (6.3 mm) inside dimensions specified for bleeds. This includes gutter 
bleeds. Ads should bleed 1/8″ past trim on the left, right, top and bottom.

↑
All words and 
illustrations inside 
the margin line→

Bleeds go out to 
blue ruler line at 1/8″

STOCK
45lb. coated body stock. 

BINDING
Fastener Technology International is Perfect Bound.

STORAGE
Reproduction materials will be stored for a period of one year after last use. After this period, 
we will assume that we have the authority to discard them.

TRIM SIZE:
8″ x 10.75″

www.fastenertech.com





Fastener Tech™ ´11, the biennial “All-Fastener 
Industry Event in the Heart of the Fastener Industry” 
is an exhibit and educational venue created to bring 
all major fastener industry disciplines, including 
fastener manufacturers, distributors and users, 
together in one great event.
Designed to reflect the ongoing changes in the North 
American fastener industry, Fastener Tech™´11 will 
be held on June 13 to 15, 2011 at the Donald E. 
Stephens Convention Center in Rosemont 
(Chicago), IL, USA.
Contact Tom Hutchinson: tlh@fastenertech.com or 
Chip Lippincott: chip@fastenertech.com for exhibit 
sales.

The Editor’s Report, 
updated every business 
day, links to news and 
commentaries of 
interest to fastener 
industry professionals.

The Fastener Manufacturer 
Identification Symbols 

International Guide is the most 
needed quality document 

available. The current, accurate 
and completed guide with over 

2100 companies in over 40 
countries are represented. A 

must have for everyone charged 
with identifying inventory!

Internet Spotlights online 
advertisers will receive a 

one-time print insertion of 
website image and a 

12-month listing at 
www.fastenertech.com 

for only $500. 

• Fastener Focus
• FTI Buyers’ Guide
• WCTI Buyers’ Guide
(Checklist and Contact Forms)
• Manufacturers ID Guide
• Torque Tensioning Tables
• Wire & Cable Technology Int’l
• WCTI Overview Newsletter
• Wire Forming Technology Int’l

Digital versions now online! The 
current edition is posted on the 
website www.fastenertech.com. 
Subscriptions are free!

Electronic Advertising 
options are now 
available on our 
homepage. Internet 
traffic has increased as 
a growing number of 
subscribers worldwide 
are requesting digital 
issues. Have your 
company get noticed 
today!
Horizontal:
500 wide x 72 deep 
Vertical: 175 wide
(dimensions in pixels)

Michael McNulty, V.P. & Editor
Send all editorial inquiries and submissions to 
mcnulty@fastenertech.com

Jim Masar, Senior Editor
jam@fastenertech.com

Tom Hutchinson, V.P. Sales
Send all advertising inquiries to 
tlh@fastenertech.com

Chip Lippincott, Associate Publisher
chip@fastenertech.com

Send all Buyers’ Guide inquiries and 
Manufacturers’ Symbols to 
buyersguide@fastenertech.com

2010
Manufacturer 
Identification 

Symbols 
INTERNATIONAL GUIDE

BUYERS’
GUIDE

BUYERS’GUIDE

The handy single-source reference directory for the entire fastener industry

2010
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